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The effectiveness of sports sponsorship as a
source of funding for sports clubs
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The effectiveness of sports sponsorship as a source of funding
for sports clubs

* Dr/Ahmed Rashad Mohamed Osman

The Research Abstract

Sport present at more cultural phenomena in different societies, and
sports industry has become a global phenomenon in various countries of
the world, with different levels of economic, social and their systems, and a
variety of the sports organizations including sports clubs sizes and games
and activities commensurate with the number of undecided by individuals,
and with the increase in such practices result for the growing population
and the enthusiasm of practitioners on the sport and | found the clubs
represented in the management of the search for sources of financial
funding allows it to bridge the deficit and needs to be able to achieve its
objectives and appeared character "new" so-called sports marketing Madf
sports institutions to complementarity and integration dramatically with
modern concepts and ideas for the economy and Marketing , an example of
this marketing sports clubs care system, where the cost of care sports clubs
billions of dollars, many athletic care businesses and is considered one of
the most important elements in the marketing process for the company to
increase financial gains and improve social by Sourthawalaatrav, so can the
sports clubs in the light of its needs to increase its resources to resort to
sports sponsorship by the sponsor to provide money, goods and services
businesses and in return provide the clubs have spread societal recognition
and increase public confidence.
Research Objectives: The aim is to identify the effectiveness of sports
sponsorship as a source of funding for sports clubs.
Society and the research sample: The research sample was selected from
the directors and management of some sports clubs.
One of the most important results: - provide care sports clubs together
with a financial need to fill their need of materials, tools, and spending on
maintenance and the salaries of the players and the staff.

-Sports sponsorship contribute to exploit the potential of golf clubs and
equipment optimum utilization commensurate with the developments of the
times.

Recommendations: - The importance of good marketing facilities and
activities and the potential of the club.

- Ask a sports-care system and not just the big brand companies only, but
allows them to individuals.



